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SMS Marketing
} Compliance
Checklist for
Medspas

SMS marketing is an effective way to engage clients and promote your
medspa, but it's crucial to comply with regulations like the TCPA and CAN-
SPAM Act. Use this checklist to ensure your campaigns are compliant, effective,
and professional.

1. Obtain Proper Consent

- Do you have express written consent from the recipient to send promotional
texts?

- Was consent obtained in a clear, unambiguous way (e.g., not through pre-
checked boxes)?

2. Provide Opt-Out Mechanisms

- Does your message include clear instructions for recipients to unsubscribe
(e.g., 'Reply STOP to unsubscribe’)?

- Is your opt-out process functional and easy to use?

3. Follow TCPA Timing Rules
- Are you sending texts only between 8:00 AM and 9:00 PM (recipient's local
time)?

4. Avoid Prohibited Content

- Did you avoid mentioning prescription drugs (e.g., Botox) by name?
- Did you avoid using terms like ‘free’ without disclosing conditions or
limitations?

- Is your message free of misleading information?

5. Include Necessary Disclosures
- Does your message clearly identify your business name?
- Is your message transparent about being promotional in nature?

medspamastery.co November 2024



https://www.canva.com/design/DAGUQXapT30/furU9jHW6em4bVOVoXCgAg/edit

N
o\ SMS Marketing

} Compliance
Checklist for
Medspas

6. Use Teasers and Links

- Have you teased offers (e.g., 'Holiday specials are here!’) instead of naming
specific treatments?

- Does your message direct recipients to your website for full details and
disclaimers?

7. Keep Your Message Clear and Concise

- Is your message short, engaging, and easy to understand?

- Are all terms or conditions linked to a webpage, rather than overcrowding
the text?

8. Test for Deliverability and Compliance

- Have you tested the message on a sample audience to check for
formatting issues or missing elements?

- Have you reviewed the message for compliance with the TCPA and CAN-
SPAM regulations?

9. Respect Your Audience

- Are you sending texts only to recipients who actively opted in?

- Have you avoided spamming recipients with too many messages in a short
time frame?

10. Document and Audit

- Do you keep a record of when and how consent was obtained for each
recipient?

- Have you reviewed your SMS marketing strategy recently to ensure ongoing
compliance?
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